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Vision

• To be a global leader in enriching lives through nature's own ingredients as food,

nutrition and medicine for mankind.

Mission

• We will be a Global Leader in Marigold Extracts through a fully integrated supply

chain with excellence in Plant Science & Agriculture and Logistics Management.

• We will achieve growth and stability in performance by diversifying to value added

natural ingredients for synergistic business segments through development of  product research

and technology base.

• We will bring in highest level of  efficiency, traceability, food safety and quality in

the supply chain through Contract Farming.

• We will establish brand equity for natural ingredients through development of

consumer marketing skills.

• We will comply flawlessly with ever changing international statutory regulations

for our business segments.

• We will consistently add value in our business to deliver superior returns to all

stakeholders - customers, employees, shareholders, suppliers and society.

Values

• Constantly strive for value in whatever we do.

• Belief  in ethical business and transparency.

• Encourage individual excellence and foster environment for team work.

• No short cuts - never sacrifice long term for short term.

• Know the business environment, products and customers well - update knowledge.

• Respect the neighborhood and individuality of  each customer, supplier and employee.




